
How digital tools 

can increase 

#Public Consultation?
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How to get attention

When you’re not as sexy as 

Kim Kardashian ?



Solution

Identify the right momentum 

in user’s journey





Semantic Data platform 

to monitor & jump into conversations 

with Social Media Users

Instagram

70 M photos / Day

500 M Tweets / Day 1,3 Md

Users Facebook/ Day



#1 
Catch all the social conversations 

about a specific concern 

by location 



#2 
Analyse conversations 

Segment Users profiles

by concern & location 



#3
Use the favorite 

Communication channel to monitor 

Message to each user



Use Case – EnR Project 
North of France July 2017

French transmission system operator



One month & half 

for public consultation

June – mid July 2017

Green energy Project 

Wind Turbines





A centric communication blueprint 

properly build



+40 Local Newspapers 

&

440 Local Radios Spots

Ads



Facebook & Twitter Ads 

6 June - 6 July



753 reactions

100 comments

264 retweets



click
click

click
click

click
click

29 000 visits



Information Meetings :

140 participants 

45 contributors



41%

43%

16%

Age of contributors

26 - 45 years old 46 - 65 years old up 65 years old



#1

Semantic Data Analysis 





#2

Location filter 



#36 217

Social 

conversations

#21 053 

Profiles Users

753 reactions

100 comments

264 retweets



#3 Personae

Birds protectors

Anti nuclear

Political  commitments



Potential organic reach

1 M – 3,6 M 





Benefits

# Better Knowledge of concerns

# Precise segmentation of resistance groups & 

leaders

# Identify local ambassadors & Rely on them

# Monitoring Social Interactions 



Change your perspective



Mail : helene@geokaps.com

@helenelucien

Helene Lucien



First Social search platform shaped for Brands to foster conversations 

with Social Media Users

Awards

2015

3e Prix
2016

1er Prix
2017

2e Prix



“SocialMedia Users Knowledge” Data

interactive & ongoing updated

Text mining / Web semantic

Social & conversationalImage Recognition

Social Media Sourcing Machine & Deep learning

Real time Analytics


